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4.5 TRILLION

GLOBAL RETAIL E-COMMERCE SALES WILL REACH BY 2021

672 BILLION

OF SALE IN CHINA

340 BILLION

OF SALE IN USA

99 BILLION

OF SALE IN UK
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As China’s consumers become more individualistic, different and comfort style isn’t just about going
logo-free anymore.

Growing number of Niche brands A High safety in online purchase

The Chinese government has a target
to connect 1.2 billion people to 3G or ‘ The main market is Millenials

4G mobile internet by 2020

« In USA Fashion and apparel e-retail sales are e 77% of UK adults bought goods or services
especially popular with Millennial online online in the last 12 months
shoppers » Fashion and sporting goods are the most

e In 2017, the American B2C ecommerce popular product category, followed by travel
turnover grew by 8.9% and household items.

» 96% of Americans have made an online « Approximately 42.9 million people in the
purchase in their life, 80% in the past month country made at least one purchase digitally
alone. last year
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more than advertising
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HOME ABOUT WORK WITH US CATECORIES
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DAYS OUT WITH -

COMPANIES MAKE, ON
AVERAGE, 6.85$ FOR
EVERY 1$ SPENT ON

INFLUENCERS

When -t »s some beautiful activewear from their new UK line, Steven and |
dedded the best way to try it out would be with one of our favourite coastal walks.
‘Whilst we both go to the gym, getting out and about for a walk is one of our favourite
ways to stay active. Long walks are extrernely therapeutic for me. Being out in the fresh
air surrounded by nothing but seaside on the left of you, and counfryside on the right is
the best place to clear your mind, get your thoughts together and also just to talk. We
always get into the deep and meaningful conversations during our walks which is just
one of the things 1 love about them.

/ ‘We chose to head to Dunnottar Castle in Stonshaven, because every single time we've
been to Stonehawven in the last month it has rained.... so having it cloudy with a bit of

sporadic sun was the very best weather we could hope for to get these photos_.. you
see._. summer is over after rouahlv a dav for twad in Scotfand particulary in the Narth.

4 Y stureardon & « Segui
i Warringtan, England

stureardon Keeping warm over the holiday

season in my @ —

code is STUREWIN for a 5% discount
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#sportbrand #thermalunderwear
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irvinthunder Nice feet!

philbottenberg What's the e&s for on the
Christmas tree? :)
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MICRO INFLUENCERS

BECAUSE THEY HAVE A SMALLER NUMBER OF
FOLLOWERS, THEY ARE ABLE TO BUILD MORE
PERSONAL RELATIONSHIPS WITH THEM. AS A
RESULT, THEIR ENGAGEMENT RATES ARE HIGHER,
AND THEY'RE A COST-EFFECTIVE SOLUTION TOO.

Traditional Micro-Influencer

Marketing

General Population ' Micro-Influencer

ﬁ«e.

- Engagement

Consideration

Action C stomer Customer ____.Ll'_ __J_|_'|



P »l o) 0097819 of consumers reported that they were highl
likely to follow a recommendation made by
Sequenza yoga per la Luna Piena! - Pz a micro-influencer.

9%

Influencers with 1000 fans show an
85% higher lift than influencers witjt{s]t¥s!
100k followers. ted Kingdom >
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e The number of e-mail
users worldwide is
forecasted to rise to
2.9 billion users by
2019

e Brands that
personalize
promotional
marketing emails

experience 27%
higher unique click
rates and 11% higher “’*"

open rates than those ¢ :
of the I fami
that do not f f

personalize. - Pt —————rre—————
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Networking is tha to success in the digital
world, and online communities are based on this
idea. Online communities provide a highly
focused target, interconnecting of people that
share similar interests.
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The concern that using a Coupon/Voucher site
will hurt your brand's image stems from the
idea that, should you put your products on a
discount or offer, you’re devaluing your own
products - thereby hurting the way people see
them. This misconception, however, doesn’t
protect brand identity - it hurts brand
awareness and exposure. Customers shopping
on Coupon/Voucher sites aren’t looking
necessarily for specific brands, but rather
looking to learn about specific offers and B ——

explore what’s out there from a perspective of

“how can | find a high-quality product at a

price point that’s right for me?” Since they’re oy I —

starting their customer journey by already s m
exploring for deals, you can end up at the front

of their mind thrOUghOUt the process, as well ® 2 ®  Upio 0% Off Mid-Season Sale + Free C+C @ Cath Kidston (Some with Higher Discounts)

Was browsing the Cath Kidston site last night and noticed that they now have a Mid-Season sale running

a S t h e to p Of t h e i r S h O p pi n g Ca rts . Lic:ulam miss it, as s0on as | opened up the site there was a huge banner), ... Read more




G . X
@S tripadvisor

M o s
e:o°° LERT 2
‘ It’s a virtuous cycle — the
more reviews, the more
buys. The more buys, the
more reviews. The more

buys, the higher your

QOOd reads rank in slearch andtthe
10 ) more sales you ge
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Marlyn Papa-Whybrow reviewed | IR €

| bought this [ o use for my work out as | notice | gain weight and |
would like to loose weight again so when | see this beautiful [l it inspires
me to wear it for my workout. and it is lovely silky material. Very comfortable to
wear. | am very happy with my purchase. Highly Recommended!

Istomer Reviews

14,482 Reviews

(10,243) Average Customer Review
{2,510) Yorirdcdndr (14,482 customer revie
(702}
(374)
(653)

Most Helpful Customer Reviews

18,653 of 18,810 people found the following review helpful
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65%

Just going from zero review to one increases
the rate at which online window-shoppers
actually click the "buy" button

20%

of sales are driven by reviews
one-third of online shoppers say straight out
they won’t buy a product that hasn’t been
positively reviewed.

90%

of all shoppers say they rely primarily on
Amazon for reviews, according
to Statista.com
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Adding media into a retail campaign increases effectiveness
by 2.8 times
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KIDS WEAR E &I "Imagine a world without his risk-taking, his innovative genius and, above
#Selena Gomez# his allegiance to women. A world without his tongue-in-cheek, in your fac
j;z'uf;;:;‘: jaw-dropping creations. His 'l will zig when the world zags, a body's never
e just a body' sassiness,” Donatella Versace in her 5518 tribute to big brothe
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74%

According to Business Insider, Native
advertising will drive 74% of all ad revenue
by 2021

Native ads blend into
the surroundings where
people congregate to
consume content.
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UNIVERSITIES

Why trgeling college students ? g Wl €5

Royal Northern College of Music exp: 08/15

Increase their discretionary spending freshman
year of college 260 %

Change brand preferences in college, then build
brand loyalty

-t ’.;‘

68 % report they are willing to spend more money
on quality brands.

Media consumption grew by 30 percent year-over- g"
year — reaching 49 hours per week among a
students. Driving this growth is increased time
online, with students now spending 11 hours per
week consuming online media via a mobile device _%i .

(up 120 percent year-over-year). i | |t
Influence their family’s purchasing decisions \‘ |
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